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What is Sport Management

Sports Management is all people, activity , businesses and organizations
involved in producing facilitating , promoting or organizing sports ,
fitness and recreational products.

Sports Management is also the name given to many university level
academic programs designed to prepare students to assume positions in
the sport industry.

What is Sports Management?

O Sport management is the field of business dealing with sports and recreation. Some

examples of sport managers include the front office system in professional sports, college

sports managers, recreational sport managers, sports marketing, event management, facility

management, sports economics, sport finance, and sports information.


https://en.wikipedia.org/wiki/Business
https://en.wikipedia.org/wiki/Sports
https://en.wikipedia.org/wiki/Recreation
https://en.wikipedia.org/wiki/Front_office
https://en.wikipedia.org/wiki/Professional_sports
https://en.wikipedia.org/wiki/College_sports
https://en.wikipedia.org/wiki/College_sports
https://en.wikipedia.org/wiki/Sports_marketing
https://en.wikipedia.org/wiki/Event_management
https://en.wikipedia.org/wiki/Facility_management
https://en.wikipedia.org/wiki/Facility_management

O Bachelor's and master's degrees in sport management are offered by many colleges and
universities. A number of classes outside sport management may be relevant to the field,
including; classes in management, marketing, business administration, economics, and
accounting. Internships may also open opportunities within the field.

O In America, jobs in sport management include working for professional programs like
the NFL, NBA, MLB, NHL, MLS, and other professional or non-professional sport leagues in
terms of marketing, health, and promotions.

What is Sport Management?

e . e

Sport Management is “any combination of
skills related to planning, organizing,
directing, controlling, budgeting, leading
and evaluating within the context of an
organization or department whose primary
product or service is related to sport and/or
physical activity.”



https://en.wikipedia.org/wiki/NFL
https://en.wikipedia.org/wiki/NBA
https://en.wikipedia.org/wiki/MLB
https://en.wikipedia.org/wiki/NHL
https://en.wikipedia.org/wiki/MLS
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Koy concepis in sport management, by Terri Byers, Trevor Sloack and bilena B Parenit,
London, Sage, 200 2, xliii + 224 pp.. £20.99 (papoerback), ISBM 9781412928427

The wvolume Koy comnceprs 0 spaord maragernenf (Sape Key Concepis series) onims ot
providing students, practitioners, and rescarchers with an overview of concepts in the
ficld of spor management, Spor management practice deals with complex daily life
situations of both an organniEntions members and clients in a turbulent environmoent .
For managerial work in sport as well as understanding this work rellection is o sime o
Fiwrd, S RPOTL OFganiZation and alio organizing in sport can Bbe soen as “the sociely wril
small”. Management, then, asks for a multiperspective approach which connects with
veal-lilfe circumstances. The eritweal use of concepias dermved From diverse disaplines
sueh as sociology, (zocial) payceholopy, economics, marketing, and public adminiztea-
tion supports the much-necded reflection within and on sport management. YWhile
plancim e theouely the Book as o start lor thes eeveew, | rememm Bercd the hvely ook
Making senve of sporr by Ellis Coshmore ( 1990). This introductory texibook , writtion
for students of sport sciences, physical cducation, and leisure studies, used examples
Mromm the whole range of international aports (o a eritical rellection and dizcussion on
rince, goender, drugs, and the politics of sport. Since then, new socinl cconomic
porspoctives in sport scienoe hive emerged . Together with the ongoing developmont of
the public, academie, and commercial valuation of aport e noed for management
proctice nnd thoeory has grown simultnneously. 5o, Koy camoefr s (0 Spart i gemrenr is
aoweleome conlobBbulion and allers a relevant overview ol Lhe concepiual oulaeommes ol
Uhis development,

For this book, the authors necded to exceed their own particular fGeld of soudy
and o have some courags. Thar dalTerent boack grounds, embodded exportise. and
nendemic experience, and undoubtedly tenmwork, result in an approprinie brooad
socope of the subject. Terri Byers (Coventry  Business School, LK) o Principal
Locturer and an expornonced consaltant for spaort organications has o partscalar
interest in voluniry sport organicntions. Professor Trevor Sleck (University  of
Adborta. Canadald bas taught organeational thoory, beld several acadomic positions
i England and Coanaga and published sadely an magor sport and  organization
journnls He hns reccived severnl swnrds for his work on sport orgonnizntions Milenn
Farent {(Universily of €teva, Canadad s oan Associale Professor in the School of
Human Fainebes anmnd works on arganccation theory and siralaopie oo nogee mmenl .
primarily in the context of major sport cvenits

The alphabotical structure of the ook makos it gasy For the divergont readors 1o
find their concepts of inierest. Besides, the compuet format offers an accessible
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As we look to describe management, we must first
recognize that it is a term that takes on varied

interpretations.
. Product: The existence of something can be

called a product

— the core product is the central focus of management
Interests such as:

seeking to accomplish something
being successful
working for a profit

gaining satisfaction and/or meeting set goals
and objectives.

operational functions and resources to reach a
goal.

What is Management...?

U Wedefine Management as the process of
coordinating integrating work activities so that they
are completed efficientlyand effectivelywith and
through other peoples is called Management.

what a Manager does”.
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Purpose of SM

Identify and analyze ethical, legal, and socio-cultural issues, and formulate responses for use in managerial
decision making and policy determinations in sport.

Employ principles of strategic planning, and financial and human resource management.

Assess marketing and media needs and formulate short term and long term solutions.

Develop and apply critical thinking and abstract reasoning skills in analyzing sport management issues and
in managerial planning and decision making.

Demonstrate information literacy and communication skills.

Conceive, plan, execute, and evaluate a sports event.



